
Be seen in all the right places
We can’t deny it, using your own emailing lists to attract delegates 
to your event is a great starting point, and some events can fill all 
their places by doing nothing more. But what about the people who 
aren’t on your lists? Unless you are really confident of a ‘sell-out’, you 
probably need to do more to get their attention. Chances are that your 
conference, training programme or professional event could reach 
much further if you simply let them know about it. But to do this you 
need to be seen in all the right places – and if you’d like to attract 
attenders from the arts and cultural sector, ArtsProfessional is one of 
them.

ArtsProfessional are efficient and value for money 
as a marketing resource; alert and responsive as 

a journalistic resource – all in all a great asset to 
the profile and reach of the arts sector
Charlotte Jones
Chief Executive Officer, Independent Theatre Council 

Low risk, high return
Do you charge a fee for your event? Then if you advertise it with ArtProfessional and attract 
just one more delegate, with advertising prices that start at just £30, chances are you will be 
quids in. And if you attract another ten delegates, that could bring a revenue stream that will 
make a real difference.  For most events, the risk of not advertising with AP is probably 
greater than the risk of doing it.

Similarly, if you’re running a free event then chances are you’re being funded 
to deliver it. The last thing you want is the embarrassment of an empty 
conference hall or to cancel a speaker at the last minute. So taking out 
some advertising with ArtsProfessional will not only get your message 
out there to a whole load of relevant people, it will also help you sleep 
at nights.

Get in 
touch!
01223 200200
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Hand in glove with your event

You probably know us well, as ArtsProfessional is long-standing and trusted voice in the 
arts sector. We reach into the far corners, across artforms and disciplines to professionals at 
all levels, from Boards to beginners. Our weekly conferences, training and events e-bulletin 
reaches 10,000 self-registered readers each week, 30,000 visitors go to our website each 
month, and we have an ever-growing Twitter following that currently stands at 25,000. Over the 
past 12 years we have built our reputation by sharing good practice and promoting professional 
development. We’re known as a finger-on-the-pulse publication that sets out to serve the 
sector’s need for top quality information.  So if your professional event is aimed at cultural 
professionals, this makes for a hand-in-glove fit with us and our values.

The cheapest way

Your event can appear on the ArtsProfessional website and emails for a whole month from just 
£30. You’ll be listed in our events calendar; drop into the in-boxes of arts professionals across 
the UK and beyond; and with any luck, tap into our extensive social network with re-tweets from 
our happy band of Twitter followers. From less than the price of a good meal you can be safe 
in the knowledge that you have put the message out there, and that thousands of people who 
aren’t on your own lists will be on ours.

How to make a splash

But you could shout a bit louder still about your event, anad have it featured on the Conferences 
Training and Events home page. Or be centre stage on the weekly email with your logo and 
event details at the very top of the list. Alternatively, nestling alongside our much-read editorial, 
a web banner or ‘superbutton’ will give you the chance to ambush casual browsers on the 
ArtsProfessional site.

Boring-but-essential facts: what does it cost?

If you’re still reading at this point, you’ll be wanting know what this all costs, so in a nutshell:

4 weeks 8 weeks 12 weeks
Basic £30 £45 £60
Standard £90 £135 £180
Premium £180 £270 £360

Online banners and superbuttons

Superbutton Top banner
Website (4 weeks) £200 £350
Email (1 week, 3 emails) £100 £175

But we KNOW that everyone in the arts sector loves a discount, so if you’re thinking of running 
multi-strand advertising campaign to reach your target audience, give us a call. Because we 
want to do the deal that will enable you to drum up the delegates you need at a price you can 
afford – and we’ll do our best to help you achieve your goal.

[Prices exclude VAT, which will be added if applicable]

Call today on 01223 200200 to book your ad 
or email ads@artsprofessional.co.uk

www.artsprofessional.co.uk


